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Economics of production and marketing of cabbage in Bankura district of West Bengal
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ABSTRACT
The economics of cabbage production and price spread in marketing of cabbage was under taken during the year 2010-11, while primary data was collected from three villages namely Ola, Nikunjipur and Pingrui of Onda block in Bankura district of West Bengal. Three major marketing channels were identified in direct sale of cabbage that are of very short period. The price spread was estimated to be Rs. 2.69 / kg of cabbage in channel III followed by Rs.1.66 in channel II and only Rs. 1.18 per kg of cabbage in channel I, which indicates a very normal situation with greater marketing efficiency.
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